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1. Lwhuwwwunpwunmwiwl thne

Lwfupwl  npwdwhwywph  wpewyp ububip  hunwytgntp  fulnhpp,  Uwwunwyp,
ncuntdUwuhpte  huwpwdnp  Udhpwptpnnutphtu: Uju thoygnud bwl wqgdynd £
hhduwdnpdwU thwpbpp U duwynpynid £ phup:

1.1 Auwyynpbp phd

Ywpunp E qunut] Jwpnywug ud Juqgdwytpwnipyntbubph, npnup uwpnn GU Jhwliwg
aGn wpwyh wwlwynpdwlul no hpwywuwgdwup: @huh ynnuhg hpwywlwgynn
wpwyutpp undnpwpwn wyth hwenn Gu hunwd, pwl wUhwwhUp: Qunbp pYwjhu
wpwyutp Jwptpe Jwulwghunwgywé puytpnipntuubn:

ptph pwfuncd

f¢hdh wunwdubph Jhgol huwnwy nbpbph pw2funwdp unbnénud £ uqdwybpwyywé
w2fuwwnwupwihu Jhgwdwyn, npunbn jnipwpwlsjnipp hwuywunwd £ hp UGpnpdw
ywpunpnipe)ncup b wwunwufuwlbwwnynepjwl 2ngwlwyp:

ANMupunwwunLpnLbutph uwhdwuncd

3nLpwpwUs jnup nbph hGn Juwdwsé ynuyptun ywpunwywungpntbutph hunwytgned:
MwpuwywuncpyntluGph hunwy  uwhdwunwdp  phyp B wnwihu  funcuwthtl
gnpéwnnijpUtiph pwgpnnnidutphg:

Rwdwljuwpgdwl JEjuwuhquubph untnéncd

fehdh wunwdutph Jhglb wpnyniuwytbn hwnnpnuygdwl U hwdwgnpéwlygnipejwl
wwwhnyntd:

Nuyt juwunlu: Lwy YuquulytEpwyyws phdwjhu wfuwmnmwupp
npudwhwjuwph wpwyh hwgnnniLpjwulu hhduwwl gpuyjwywut E:
Ruunuwly ntptpp, uwhdwuws ywpunwuwluncpjnctuubpp b wpnyncbwy b
hwdwjupgdwl JEjuwbuhquubpp Jhwuhl untnénud U wiju hhdpp, nph
Ypw Junnigyned E wpwyh hwgnnnipjniLup:

1.2 Ywnwpbp htnwgnunuuwl w2fuwnwup (research)

&' wnwglwjhl, U Gpypnpnwywl hGunwgnunnoejwl JGpnnutpp 46q Yogutl wpawdh
wwlbwynpdwl hwpgnud: Unwplwjhu hGunwagnunipyntl wugywglutine hwdwp wtwnp
E hwpgnud Juaqubp U hwyjwptp Ywpshpubp Lwfuwgdh JGpwptpjwl, npwtugh
wpnnwlwp uwhdwut] d6n phpwhuwihb uwpwup, hwulywuw]” nppwl gndwn Gu
Upwlp wwwnpwuwn byhpwptptb|, pwgwhwjnt] phpwiuwjhu juwpwuh ginuyGne ywypp
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L wyb: Rp26p, nn hhdudbind phpwfuwjhu juwpwuh ypw™ nep juwhdwube wp2wdh
nwaUwywpncpnLup, ntunh 2wwn jupunp £ dwuwgst Uyhpwptpnnubphl:

Epypnpnwywl hGwnwagnuince)niup Yoquh d6g hwulywlw™ wpnynp Lwfuyhunwd udwu
wpwylbn wntnh GU nubgbl L pug nwutp YwpGlh £ pwnbl npwlghg (upnn Gp
neuntdbwuhpty  «reArmenia»-h, «GoFundMex»-h, «Indiegogo»-h U «Kickstarter»-h
tnwpptn wpwyutp): HYwlp ogubl d6g wydbih wpryntbwdGun wywuwdnpbp wpawiyp:

1.3 Mpwbwy nptp hwnnpnuwijguywl wpwdp

YUwaqdtp pninp wnwpwnpwuplubpnd U wduwpytpnd  uwnnqupetpe  (checklist):
Mwlwdnpnuwdp uyutp wpwdh JdGyuwpyhg wntdwgl 1-2 wdhu wnwe” Juwiudwé
Lywwwyh S6wywihg: Oquwgnpétp Google Sheets, Trello LJwd Uwfuwagétph
wiwlwynpdwl nput wyp gnpshp: Jwnnpnwygnie)niup Ywpnn Gp uyubp unghwjwywlu
Jdenhw Jwpptphugnd (SMM), hwupwjhtu uwwtpny (PR), Ywpédhph wnwelnpnutph®
hu$nLtuutputph UGpgpwyddwdp:

Nuyt Juunu. Upwyh Jeuwpyh wnwghu b ytpghu optphu
unynpwpwp wdtbwwwn bhpwptpnipjncbubptu BU uwmwpyned:
Unwghl Gpyne uwpwputph pupwgpnud wytwnp £ hwydwpt] byyuwwnwluwjhl
gnLdwph 20-hg 30%-p:

dJudwlbwluwgnrjgh dwynLd

Lwy Jpwydwéd dwdwlwlwgnuygp L ywwnwufuwlwwnydnejnluutph hunwy pw2funcdp
untnénuid  GU  hhdp  2wpniwlywywl  hwgnnnipjwl  hwdwp®  Jhwdwdwlwly
wwwhnytnd hwdwjupwjhu qupqugdwu dpwagptph wpnyntbwybun hpwywuwgnudp:

Rhduwlwl thne Gph yiwbwynpnod

TYhwdwhwdwpeph wpwdp wbnp £ nlbbw hunwy thngbp” bwfuwwwnpwunned,
dyuwpy, wywnhy npwdwhwdwp U wdthnthnud: Uynhy npudwhwdwpeh thnynod
wphp Yw dowybl pnquunwynipinit b juwnwptp wpngncuputph JGppnwénepyniu: Uw
pNL Yuw yuquwybpyywé Yepwny wnwg 2wnddtp U hGnub, wnwgpUrwghu.

dJuJdybtnutph uwhdwuncd

3nLpwpwlgynin thnh hwdwn wGwp £ uwhdwudBu ppwwnbuwywl dwdytwnutp’
hwyh wnutnd bwywwnwywjhu gnedwpp U ghpwiuwghu uwpwup.

NMuunuwufuwbwwnnLutph Lwbwyned



Upawyh jncpuipwbgnen thneh U wnwugpwjhu gnpénnnipjwl hwdwn wGwp £ (huh
ynuyptwnn  Wwuwnwufuwuwwne: Ywpunp £ phdh yGuwnpnuwgwsé U hwdwlywpgywé
wfuwwnwupn:

1.4 Lywnwyh hunwytgned

Uju thnynud ywpqupwuynwd £ futnhpp, nwénuwdp, phdb nL phpwiuwihu gnudwpp,
huswtu Uwl uwhdwldnwd BU wyuywiynn wpnncupubpp: Neuncdbwuhpynud  Gu
huwpwynp Udhpwptpnnutpp, Upwlg hGwwpepppnoe)nLlUtpp W Upwlug  hbGunn
hwnnpnwygdwlu wpnnctbwybwn nnhubpp:

[J unph uwhdwuncd:
[J Uuhpwdtun Uhgngutph npnnid:
O uyuywiynn wpryntuputinh dbwytpwned:

1.5 @hpwjuwjhlu fjudph yGppnLéncpynL

(J Ruwpwynp uyhpwptpnnutph Unyuwywuwgnid:
0 wnnpnuwygdwl ninhubph npnnwd:

1.6 Jpduwnpdwlt thwptph yuwwnpwuwnnod

0 Lwhuwash hwdwnnun Lywpwagnh Yuquned:
O pjnebh pwynud:

2. «<nEUpUEUhw» hwdwgnpswilignLpjwul hwppuwly

reArmenia.com-n hwdwgnpéwygniejwl wngwlg hwppwly E, nph Lwwuwwylu E
dhwynptp Jdwpnywlg® [nwdtine Swjwunnwunwd wnw Jwd  w2fuwphh  hwjGnphu
wnUsynn Jwpunp fuunhputp: Wuwnbn dhwynpdnud G hwjGph wdGUwywnpunp snnu
wywhyubpp® ghnthp, Jwulwghunwywl thnpé, uwtp bW $huwliulbp:

Nuyt uwunu: Swppwll ogqunuagnpsdt hu UEpjuwjugptp hpwwnbtuwywu
nL jwthbth bywwnwlutp, pwuh np npwup juwywhnydEU bwjuwqsh
hwuntyw yunwhnrpjnLl b GplupudwdlytEn hwdwgnpéwlgnLpniu:

2.1 Swppwih wnwldbwhwwnmynLpjnLuutpp



Rwppwynw  Lwfuwagdbpp hunwd GU Gpyne nbuwyh® hwdwgnpéwygnipyntt U
npwdwhwywp:

Rwdwgnpéwygnipjwl bwfuwghéd unbnédnud £ wjl dwdwuwy, Gpp pwpapwawjuynn
fuunph (nL6dwt hwdwp wuhpwdtn U Jwulwgbunubn, phdtp juwd nput Uynupwywl
wewlygnte)nLl:

TYwdwhwdwph Uwfuwghé untnéynwd £ wjl dwdwuwy, tpp wpntl Ywl fulnph
huinwy |péndl n phdp, hwadwnpydwé £ pjncebl U Jhwy pwlp, npu wuhpwdtwn £
Lwfuwaésh hpwywlwgdwl hwdwnp, $htuwbiuvwywl wewygneenLul E:

LEpywjwgynn Uwfuwagsétpn Jwnpnn GU JGpwptpt, hGwnlyw] ninpunuGpnud wnyw
fuunhputGphu® ghwnp)ncl, inGfuun nghwubp, dawynyye, UppnLe)nLl,
wnnnewwwhniejnll, unghwiwlywl wwwhnynip)ncl, Gupwlywnnigywdsputn, 2ngwlw
Uhewdwyn, Eutpgbwnhyw, gjninunlbnbunig)nilt, uwnpw, gqpnuwpgnipinitt L
hynLppuywineencl, hwdwjupwjhu qupgwgnid U wpnyntbwpGpne)ncu:

«nGUNUEUhwy»-nd Lwfuwghé unbnénnutpp Ywpnn GU°

e uwnbnéb| Lwhuwagsh wywinhy E9* oqunwugnpétiiny inGpuwwjhlu b ywwnyGpwynp

pnjwlnwyncp)nil,

uwhdwut] bwhuwgsh hpwwlwgdwl dwdwlwywgngn,

uwhdwubp wpawyh bywwnwyuGnu ne wwpgquutpp,

uwhdwub| hwdwgnpéwygnnutp gunubn wnwgwnyp,

wowyhgutphu Utpywjwgut] Lwhuwagsh pwpdwgnLdubpl o

hwpytwndnie)nLuutpp,

e U, hhwpyt, punncut hwdwagnpéwygnipjwl wnwowpyutp W
udhpwptipnipnLuutn:

2.2 NYptn upnn U nhd

bpwdwpwluwywl b $hghywlywl wlshup Ywpnn Gu nhdt) «<nGUpUGUHW» hwppwynd
hwdwgnpéwygnipjwlt U npwdwhwywph wpwydutn JGyuwpytbine hwdwp, Grb
Upwup’

e nLUtGU huwnwy fuunhp |pLénn Lwfuwghé (G hwdwagnpdwygniejwl, pRE
nnwdwhwywpeh nwpnid),
nLuGU phd, npu nLbwy £ hpwywlwglut] nphwdwhwywph wp2wdp,
wuwuwnpwuwn U lnpwdwnnpt] bwfuwgsh guwhwundwul wuhpwdt2n guwuyugwé
intnGYynLp)nLu:

2.3 Swppwyh mtpdhulubkpp

e Luwhuwqgséh hinhuwl - hpwywpwlwywl ywd $hghywywl wlé, npp
Lwfuwaghé E untinénwd «ntUndtuhwy hwppwyned:

e Lyhpwpbtpnn - wuhwwn ud ugdwytpwniejntu, nnp Uyhpwptpneencu(utp)
E ywwnwnpnud hwppwynwd LUEpYwjwgywé nput Lwfuwaqsh:



e 'SwnwjnLpjnLbubph Juwnwlwpwp - hpwjwpwluwywl Yud $hghlwlywl

wld, np wnwpwnynud £ dwnwjnipjncbuutp wjuwyhuh ninpuinutGnned, hugwhuhp
GU" Jwpptrhlugp, nGunnwywl pnjwunwyncejniup (visual content), phqutup,
hpwywywu, $htwlvwywl Yuwd wbinwlwl hwpwptpnoencbultpp® npwgnph
Wiwlwynpdwl U hpwywlwgdwl gnpéplpwgp htaunwgubine Lywwnwyny:

2.4 Lwhuwqsh hwunwndwl pupwgwlwnpgp

Luwj 1

Lwhuwghé untnétint hwdwn, wuhpwdtwn £ gfuwdnp Eond ubndt| «Uintinét|
Lwfuwaghé» Yndwyp, punptp wpwdh dup Hwdwhwdwpe - dehwugwdjw Jud
wwpptpwywl, Swdwgnpéwlygnie)ncl/, L (pwgltp Uwfuwgshl  wnlsynn
nPuwlbpp’  UJwpwagpneegniup,  fuunhpp,  [nwdnudp,  Uwwnwyp,  swithblh
wpnynLtupltpp, 2whwnniutph Jwuhlu wnGnGynceyncl, ynunwyunwhb tinywutp,
Lywwwywiht gnudwp  (wuwywydwl  wuhpwdtin £ Yghb LUywwnwywjhu
gnudwpp hhduwynpnn bwfuwhw?hy), wj| hwuwenrtn:

Luwy 2

Rwjinl nnwinybineg hGnn wju wluguh bwubwywu quunwd™ A6p LwfuwagshU
Ugdws hwdwlwpgnnh Ynnuhg, npp Uhpwyhph abq  hGunwnwpd  Juwh'
inbuwquwugh Jhgngnd: ULwpulwywlt quUdwlu Uwwwnwlyu E  unnwgby
npwdwnpwé  wnbnGywunynipjwl  hwdwwwwnwufuwuncgzgniup  duwswhpl,
nbnGywwynpjwl  punnluGth dwdwip U wyl: SGuwqwlugh pUupwgpnid
Lwfuwgsh hwdwywpgnnp  YuGpywjwguh  gnpépupwgl no Lwfuwagésh
dGpwptnjw| wnwewnyncejnculbp ywuh:

uprnyncupnd™  86p hwgunp Yuinwlw  bwifuwgéwihl  thwuwnwpneh wbup
hwdwwwuwufuwl wnGentywwnynzjwdp U hwdGyw] hwunwenptpnd”™ wjl
«dunwhnipjwl U wwwhnynipjwu» pwduhU thnfuwlgbine hwdwp: Uyu thnepned
nnLp huwpwynpnee)nct yntbbuwp wybiwgut] nGuwUjnptn, (nuwuywnput,
inbpuwntp atn wpwyh Egncd, nnp hwupwjhu hwuwubG hnijncu ynctubuw Jhwju
dtGpgUwlywl hwuwnwwnnwdhg hGunn: Anjuunwynipjwl ywunpwundwU Jwupl
Jwupwdwultphu uunpwnwnuwup phs hGunn:

Luwj 3

«dunwhnipyjwlt U wwwhnynpjwl»  pwdhup  YnwnwUwuhph  hwjnp’
$huwluwywlu U phpwjwywl  wnbGuwlynutphg: Uwulbwgbinp Ywpnn E
wwhwlgt] |pwgniwghs intntynipjnibutp Ywd hwuwnwpenpbn: Fwdhup Ywpnn £
Jwubgut] nhdnwh gnpépbpwgp, Gpbt Utpywjwgwd wnbntGywwnynip)nLiun
LuGpwnh wuyjunwhth nbnGywwnynip)niu:

Luwj 4



Rwjwinp Yneuncdbwuhpgh U yguwhwwndh hwdwwwunwufuwl funphpnwnywywu
fudph Yynnuhg: Lpwup Yguwhwwntl™ wpnynp Lwfuwghép wrusynwd £ hpwywl,
pnjwlnwywihg fuunph htwn, |nudnudp gnpduwywu £, wpnyne épwaph hGununwd
ywuqUwé phdu h yhdwyh E hpwywlwglub] bwjuwghdép, bW wpnynp (neénudl
Fwlywl wagnbgnipnil £ pnnutnt hwdwwwwnwufuwl ngnpinh ypw:

e PwjL5

Lwhuwagésh hwdwywpgnnp hGunwnwpéd juwwh b JGYy hwunhwynwd Juwpnn E
nLubuw” hhduytind unphpnwunyduwywu fudph JGYUwpwlncpyntlubph ypw: atq
wnwewpydh Uwl Swnwjnipynilutnp Jwwnngnn  JuqdwyGpwnientuutph
gwuy (onp.” Jwpptphuqwjht gnpéwywinie)ntt  Jwd  pnjwlnwynip)nil
untnénn Juwgdwytpwnenil), U e Yywpnnwlwpe punptp Upwughg Jtyhu
atq htun  wpfuwwnbint hwdwp Jwd E wnwp 2wpddt]” wnwlg Upwlg
wewlygnLpjw:

fuunpnd  Gup LUywwh nibBUw, np e Wwnwufuwlbwwnne Gp  (hubpno
npwdwhwywph wpwih wiwlbwdnpdwl,  Lwjuwwwwnpwundwl b
hpwywlwgdwl hwdwp: buly JdGUp wwwpwunn Gup wswlygky aAtg nng
pupwgpnLU:

e PuwjL6

Rwjinh  hwuwnwwndtGintg hGnn «pGUpdGUhw»  phdp  Yhwuwnwwnh - wp2wyh
JGpgLwywlu Egn’ wjl hwppwynid hpwwwpwytGine hwdwn:

3. AnjuwlunwynLpjwl untnéncd

atnp  wwuwdnipyntup, wwuwyGputGpu ne wmGuwlynuetpp wppwdh  wdtUwlywplnn
pwnwnphsubinl GU: Jwqupwynn dwpnhy upnn B nhnbl é6p Egn, pwjg wprnynilp
sbp nlublw, GrbE wju hGunwepphp Ywd Junnwhnopyniu Utppusnn sihuh: Uyuwhund,
wudhgwwbu wjl pwuhg htwn, Gpp «nGUpdGUuhw» phdp unnigh 6p nhdnwdp (wju
nLlublw «Uinniqwé £ Screening Jwulwgbunh ynnuhg» Jwpqudhdwy), Ywpnn Gp
uyutp unbnébp wppwyh Eep, vwywjl s6p Yuwpnnwlw wjt hpwwwpwyt, bwfupwlu
«nGUnUGEUhw»-h phuh yGpgLuwlywl hwuwnwwnnedp:

Nuyt Juwunl: Upudubpp, npnup ywpptpwpwp pupdwgnedutp Gu
hpwwwpwyned, hwyjwpned EU 115%-nyd wybkh vhgngubp, pwlu
shpwwywpwynnutpp: Yhuytp 3tp wnwgplupwgny pE” wpwyh

pupwgpnLd, pt” nphwlhg htwn:




3.1 Ogunwqgnpétp «<AIDA» Unnbp

e Attention (nLunpnLpjnLl) - npwnnneenLtu gpwynn hwdwnnun uyhgp®
Jty-Gpyne bwhuwnwunce)ncu, np ywwnytpwgned Yunw bwuwagdh dwuh.

e Interest (htmmwppppnLpjnLl) - htunwpppnne)ntl wnwgwgunn hwwndwé, np
Yuinhwh uwpnwy wpnitbwynce)ncup:

e Desire (gwluynrLp)nLl) - bwfuwagsh hwuntw hGunwpppnniejnLu
wnwgwgltnig htwnn uwpunp £ puptpgnnh Unun wnwewgub] Uyhpwpbpnipniu
JwwnwnGnt gwuyncynilu’ «bué nnup £ quihu wju guwnwthwnp»-hg nGwh
«Swuywund GJ wlwwjdwl wewygbp».

e Action (qgnpénnnLpjnLl) - ntpuwnh Yytpguwlywl bywwnwyu £ puptpgnnhlu
Unt| gnpénnnipjwl’ UJhpwptpGinit: Ujuntbn wbnp £ gnpénnniejwl Yns (huh,
nphu Yhwgnpnh Udhpwptpbine Yndwyp:

3.2 Oqunwqgnpétp «PAS» $npUnLpwl «AIDA»-hu Yhg

e Pain (guwy) / Problem (julnhp) - huwpwynphbu ywpq nL wdpnnswywlu
utipywjwgntip fuunhpp® gniyg tiwind, Bt hugnt htiug wjuop wtwnp £ gpwnyti
npw |nddwidp,

e Agitate (Ukpgnnpéty) - wjdd, Gpp fuunhpp pwgwhwjnywé £, wewnp £ wju
wytLh EUnghnUwy nwpauty” Gpph Ypw dh thnpp wn (gutt, np dwpnhy
gwluywlwl wewlghb| npw |heédwlp,

e Solve (LnLét)) - Lwfuwgdnid pwpdpwawjuynn fuunhpp whwnh nLuGuw
hpwuwnbuwywl nuéned, UGpwnh hpwywluwgdwl thneGpp, UGpnnutnu no
wUuhpwdtwn Uhgngubipp:

3.3 2uinhuhh UGpwgnduwu 6 uyqpnLuplubpp

1tn 1984 pqwlywuhl nnyunp Nnptpin Qwinhupu gptg Jh ghpp, npp Yngynud E
«LGnpwannud. hwdngbint hngGpwunipncupy: Uyn dwdwluwyhg h dGp, wjb fwjunpgu

nwpwéyty £ npwbu  JwpptphUgh  Ywpunpwgnuyl ghpp U wwpuwnhp £
pupbpgwlnipjwl hwdwp Jwpptehugh ninpuned UGpgpwdywé Jwulwgbwnltph
hwdwin:

Uhw pt hUuswbu Ywnpnn Gp oguinwgnnpét) QAuinhuhh LGpwgnuwl 6 uygpniupltpp™ tn
npwdwhwywph wp2wdh Egh hwdwp.

OnfjuwnwpanLpjnLl

atnp (uwpwuhb wnpdtp wnytp® thnfuwnwpénipjwl qgugnud wnwewglbint hwdwn:
Cungétp LUwfuwagsh Ywpunpnigjniup, ynpudwnpbp wpdbpwdnn wnbnGyniejnLuutn,
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wwwybpwgnuwutbp  Jwd nGunipubbp” uwywdé Lwfuwgsh hGwn: Pwgh  wjn,
wnwgwnybp ywpguubp Uyhpwptpniejwl nhdwg, ophuwy’ 2unphwywwywu bwdwy,
pwgwnhy pnjwlnwynipnit Ywd udGputp:

LyhpjwénipinLt ud htnmbnnuwuncpjnLlu

Uhpwntp hGnunnwywuniepjwl uygpniupp™ punagsdting atp npwdwhwdwpeh wpwdh W
luwpwluh  wpdbputph Jwd fuunph  (pesdwl wwnytGpwgnedutph  hwdpuyuncdp:
Unwpwnltp wwng gnpénnniejnilutn, huswhuhp GU° Yhuybl wpwyny unghwjwywu
gwugbpnud Jwd pwdwunpnwagpytp wnbntGywagphu: Spp Jwpnhy uwnmwldublu  wju
wuwnpuwynpncenctbutpp, upwup wybih hwdwuwywu E, np Ypwpnibwyblu wpwlygby
atnp gnpéhu U bwywuwnb npwdwhwywph hwenntinil:

Unghwjpwlwl bwlbwlnLpjnLl

Cungétp a&tp npwdwhwdwph wp2wyh unghwjwlwl wwwgnugp® pwnanwgubinc
Juinwhnrp)ntup a6np bywundwdp: Uwpnhy wyth hwjwuwywl E, np Yugwygbu atp
Lwfuwgéhl, Grt wntultl, nn nuphuGpu wpntu huy wptbp GU nw U hwdwwnnd Gl
gnpéhu:

REnhuwynLpjnLu

Lotp &Gp hwuntw JuwnwhGihnig ntul no &6p thnpdp nippuninad: LGp  thwuwnbp,
hwuwnwwnndutp ud gnhnpéhu wnlusynn wantghy dwnnywlg yuwd
JuwgUwybpwnipyntultph hGin  hwdwgnpdwygniejntlutp: 8nyg wnydbp, np nlubp
ghwnbhputp U thnpd, npp Ywpnn Gp oquwgnpét| fuunph nLbdwl gnpénud hpwywl
wqantgnip)nLu ntubuwne hwdwn:

Rwdwlpwlp

Uww uwnbnétp &G6p uwpwuh hGn® UGpywjwglbind EdnghnUw] nL wqgnbghy
wwwdnipnllt, ywwnybpubp jud wnbuwljnietn: Ogunwagnpéstp wywwndbine UGpnnutn’
gnujg tnwnt wpwyh npwywl wgnbgneencup b wjl, pE huswtu £ wjl hwdpuyuncd
l[uwnpwuh wpdtputphu U Lwywwwylutphlu: LEpwnte wudbwywl wwwndneejntulGn W
dywynLejncbutp®  hniquywt  Juuw  uwnbnébine hwdwn: 8ng wndbp Lwfuwagsh
Jwpunpnip)nLup U wgnbgnip)niup:

UwlwynLpjnLl

Cungétp &6p npwdwhwdwph wppwyh uvwhdwlwhwy hwuwUGhnognctup  Jud
hpwwnwuwnipnLup: Stanbp, np Yw npnwyh dwdybn nphw hpwywuwgdwU hwdwn:

3.4 Up2wyh Egh junnLgywoépp

Uqntghy yEpuwghp
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Stpunp whwnh niubuw hhduwywlu yGpuwghp U Lpwlwpwl, npnup wdpnngwywl
wwuwytpwgnd Yuwl® hugh JwuhU £ funupp: LwfupwU npwlp punptp, yupunp £
dunwét,  wpawyh  hhduwywU nenbpéh  JwuhU®  wnwglwhbGpenienltup  wnwiny
prhpwiuwjhu (uwpwuhU:

Rwdwnnun UWjuwpwgpnLpjnLu

1-2 nywynphg U hwdnghs Uwfuwnwuncpjwdp Uwpwantpe, RS hush JwuhU E wp2wdu
nL hugnt £ wju ywplnp:

Uprnynp wjtu Yhwdngh dwpnywug wpwygh| atp bwhuwgéhl, Grt Upwlp sywpnwl
wpnwyh Egh 2wnpnibwynieyniun:

UqnbtgnLp)nLu

Lbpywjwgnbp, rtG wpwyu hus dwdytnutbpnud hugwhuh wgntgnie)nlt £ ntuGUwn
2whwnniutph WHwd bwhuwgéshl wnlsynn ninpunh ypw:

Ert Lwuwghdu wpntu huy gpwugb| £ npuE wpnyncup, wuwwjdwl wybiwgnpte bwl
nw:

ruunhp

LEpywjwgnbp wdpnneswywl fuunhpp® gnug vwny, pE hugne £ wjt hpwwnww U hugnc
htlug wjuon wbwnp £ qpwnyt npw nuddwdp:

LnLénod

Lbpywjywgnbp, pE huswbu Gp ywwnpwuwnynwd (nuétp JGpnu2ywy fuunhpp W nppwuny £
atp nLénudU wpnynibwybun:

[Ppwywlwgdwl thny Gp, JGpnnutn, wuhpwdtwn Jhgngutbp]
RhuU
Lbpywjwgnbp atg/atp phupl’™ Jwpnywlug Juinwhnipjwul wpdwuwlwine hwdwp:

[QAnpénLlGnue)nly, gpwlgwdé  hwgnnnie)ncultp, hwunlt Lwwwnwyh  UGpnpynn
gwliptin]

3.5 Ywplnp pwnunphgubn
Lwhiwqgsh unghwpwywl Ynndp

8nujg nybp npwl wpntlu huy Jhwgwéd dwpnywlg, Yugdwytpwniejniuubphu: Uw
Juunwhnrp)ntb £ uGp2usnud bdhpwptpnnutphu. h yGpgn™ dwpnp unghwpwywu twy E,
LU Upw npnpdwl Ypw dbGswwbu wgnnud £ hwupnipjwl UGpgpwdywénip)niul no
hwupwjhU Yuwpéhpn:
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Lwywnwyu nL wpwygh tnlbnnnupjnLup

Lywuwnwy uwhdwlbhu wuywjdwl UGpwntp pninp dwiuutpp, 1 JGé Lwywuwnwyp
Jwpnn Gp pwdwlb Jdh pwUh thnpptph, wjuwhund® pwj wn pwj YunnGluwp
Lwwwnwyhpu.

Nuyt Juunu: Lwjuwqhép Jwu-dwu hpwwlbwgutiny® jYuwpnnuwbwp
JuunnwhnipjnLl dbwynpbp byhpwptpnnutph 2pgwuncd nL untinébg
ubthwlwl wgwyhgutph hwdwjup: U4 tELhl, thnpp bywwnwlutpp Yogublu
2tq hwuljwlwy’ wpnynp 8h2nn nLnnnLpjwdp Gp 2updynud, pbk ykwp E
JEpwlwjt nuquwywpnLpjwl npn?2 vnwpptp:

FjnLgbl

Ugtp nphwdwhwywph wp2wyh pjnetl’ a6p hwunbw Juunwhnopyntup pwpépwglbinc
hwdwp:

[AnLdwinh pw2iujwénie)nLul puwn hpwwlwgdwl thn Gph, twnynn
w2fuwwnwuputph jwd wuhpwdt2win hptphl:

Rwbdwiu nipynn hwpgbpp

Uw wppwyh wju pwdhul E, npnntn dwpnhy Ywpnn Gu gunubp hptug hwnpgtph
wuwuwwufuwulbpp: Uju wpunp E, pwuh np fubuwgnd E W atp, W wpwlgnnh
dwdwlwyp: Uju pwahup Yuwpnn bp UGpwnt] JGpguwdwuncd:

3.6 Shpujwé b aYnLlt bywwnwlyutp

$Shpujwé Lywnwy

$Shpujwsd Lwwnwyh nbwypnid Uwfuwghé untnénnutpp wpwygniejntl unwuncd Gu
wju ntwpencd, Gpp wp2wyp hwuunwd £ JGpgLwywl bwwunwyh:

(Mppwnynwd £ ng Jwupinwpwjht Lbwfuwgstph nGwpnid, ophuwy”™ wywuwnpwuwnynd Gp
nphwdwhwywp hpwywlwglt] wGnwhwljwé nput punwuhph wnund wwwhnybinc
hwdwp, pwjg pwdwpwn gnudwp sbp hwdwpenwd 2huwpwnpnie ntllt wdwnpunbino
hwdwnp):

sYnLl Lwywwnuwly

AynLt Lywwnwyh nGwpenwd bwfuwghéd untnénnp unwunwd £ wewygnipyntl™ wulwfu
Upwuhg” wpwyp hwulinwd £ yGpguwwl bwywwnwyhl, L ng:
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(Mppwnynwd £ hhduwywunwd  Jwupnwpwihu  Uwiuwgéstph nbGwenwd, ophbwly’
Lwhuwwnbunwd Gp 5 wninlt wnenwgbp wnbnwhwujwdé punwuhputph hwdwp, pwyg
ywpnnuwgt| e Uhwju 2-h gnudwpp hwywpt)):

Nuyt Juwunl: MEwnp £ hwyjwpt] bywnwyh wnbyuwqu 20-30%-p 26p
ubthwlwl uwtph Jhgngny™ hwdwjup, punnwuhp, puytEputp bW wy,
hupwhunrLutp Upwlug” Jhwbwpne wjn juplnp gnpsdhlu: Vwpnhy yuwwnpwumn
U wewlgh 2tq. nhdtp Upwlug 2w hunnwl, wunwlug yuwpwubkpn:

3.7 tupwyEpuwaqnpbn, Ungbp

hdlwywl ybpuwagphg pwgh jnipwpwlgnin pwdht whwnh hp Gupwytpuwghpl
nlublw, npwtugh wbpunp Ywpnwne gwulywgwéd Ytwnhg gpwdh pupbpgnnh
nLRwnNNLR)NLUp:

NwpnpGpnipyntllGpp wewnp £ wdihnthGp nhyny U wnbnhu gnpénnniejwl Jnnn
Unstpny:

3.8 Mwwnybtputp L mGuwljnLp

atn Lwfuwagsh hwdwp wuwwjdwl Uywpwhwunwd Yugdwytpwte, jwd wnudwql
npwljw] Uywplubp oguwgnpétp: UbES npwtu hhduwywl Uywp oguwgnpétp
nnnwuyntt wwwnytbp  (wnwewnydnn  swihup®  1920x1080):  3ppt’p, nn
udhpwptpnnubpl wynpwl Lwhuwagdtphg htug a6 np whwnh puwnptl:

Mwuwpwuwntp upsd nbuwujnge (1-3 pnwt)” ubpyuwjwgubing a6p Lwfuwghép: YW,
puwn nuyt wunuh® wnwghu nwwynpnientul wdtUwlwnpunpu E: SGuwujnpp wbunp
E huph gpwyhs, Juinwhnipjnit UGpusnn L wwnpnibwyh gnpénnnup nLlutph hunwy
Ung: pwdhpt’p Jwpnywug® Jhwlwine Iwjwunnwlul wdtih jwyp nwpdubine atn
gnnpénnnipjnllltphl: SGtuwUjnipnud Gnbp W e, W phdp, W 2whwnniubpp,
oqunuwagnpéstp Lbwl Gpwdwnnie)nlu ne Gupwagptp: By hhot'p” innGuwujniph wnwghlu
tnwup Jwjpyjwulubpu wdtUwywpunpu Gu:

3.9 UwhJdwltp wupqlubp

Mwngluubpp bwfuwagséh 2ngwlwyncd inpynn uytputp Gu, npnug Lwywwnwyu £ ngunpt
Udhpwptpnnutphu hptug Ywwnwpwdé pwph pwjth hwdwp: Hwtp fwwbu bywunnd
GU wp2wyh hwenntintl® uGpgpwdtiny wyth UGé juwpwl:
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Nuyt Juwunl: Mupqulubp UGpwnnn wpwyubpp 2nLpg 150%-ny wlbth
dhgngutp U UGpgpwyned:

Mwpqultpp wtwp E |huGu hupbwwnhw, Jhwju aGp wppwyhtu punpn?, npwbugh
hGunwpppnientl wnwewgutu Uhpwptpnnutph dnuwn:

Mwpglltpp Ywnpnn BU (hUGL UGS U thnpp” Ywiudws Udhpwptndnn gnidwph swithhg,
huy npwlg hwwywgynn gnidwpp wtwp E UGpwreb, wpwyh JdwppbphUugwihu
Swfuutiph JUbg:

3.10 SunnnLpjnLl

Uppwyht wywunpwuwnybihu hwwnndy npwnpnoeintt nupapte nphw wnbnnnujwun:
Rwdbdwwnwpwn Juwpsd wpwdutpp (40-60 on) wdtUwhwgnnlu BU, pwuh np Jwnpd
inunnncejntup ywhnod £ hpwwnwwnipyntuu ne $huwuwdnpdwu inbEdwGpp:

h2tp" wppwydp Ywywpundh atp Lpwé dwdytunutpnud, huy hwwpdwéd $huwlultpp
Juunnwlwpe® pun Lywwnwyh wnGuwyh ($hpudwdsd Yud syncl):

3.1 bug sh” Jupbh wlub

upyuty yenpuwaghpp wpwiyh hhduwywu uph ypw:

Qoguwgnpét| 2w Jwulwghwnwywl inGpdhultn:

Qoguwgnpét| swihwquwlg fuhwin inGpun’ wnwlg wwppbpnwjnluutnh:
QuEpwnt| swihhg 2w [nLuwuwnutp U inGunnwiywu tnwwpptp:

Quwhdwut] wjuwyhuh Lwywwnwyutp ywd wubhph yGpguwdwdybunutn, npnup
huwpwynp sE hpwlwlwglt) nc yyuwubU wpawyh hwenn pupwgpehl:

4. Unghwupwlwl denhw Jwpptphuq
4.1 Jwuppwutph jhpwundwt nwquuyjwpnepjncu

Facebook-h ogunwgnpédwl wnwlduwhwwnyniejnluubp
Instagram-h hUwpwynnpnejnLuutn

LinkedIn-h ypn$tuhnuw| vhewyw)jph juwnwdwnnid
YouTube-h yhntn dwpptrhugh hhdnLuplbp

https://www.youtube.com/watch?v=TUHEG699Tamk
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4.2 AnJwlnuynLpjul yipwbwynpned

pwwwpwyncdutph gnwagnh opwgnjgh Ywgunid

5. Unpwyh JE{uwpy b hpwjuwbwgned

Nuyt uwunu: Mwwnpwuwntp wpwyh Jeuwpyh nwquuywpnLpjncu
wnUyjuwql 2 2wpwp wnwe wdtl op uwnmwpybtihp jnLpwpwlg jnep pwjih
dwlupwypyhwn Wupwgpnipjwudp: Sunwly wyiwup wnwugpwjhlu £
hwgnnnLpjwl hwdwnp:

5.1 LwhuwdGyluwnpy

Lwfupwl wpwdh pnct JdGUUwpyu wuhpwdtn £ ngbplst) Jdwpnlwlg wjn
gwnuwthwpny, wywnhdnptlu tnwpwét] wjb U wngwlg, W wugwlg tnwpptpwyubpny:

Pwdwlunpnwagndtint  huwpwdnpnigynt wnynn n bwfuwghép  ubpywjwgunn
hhduwywlu (landing) Eop (wd uyhgp Ywpnn E (phub] LwjfuwdGuwpywiht gnened:
ElGYunpnuwjht hwugbubp hwywpbip 2wwn jupunp £ bwubwywu hGunwppppniencu
wnwgwgltint hwdwpn: Pwgh wyn, Yywpnnwuwp wybh 2wwn  wnbnGynLeinLu
thnfuwlgt ntnGYwaptph Uhgngny, npwtugh wjn «Uwhubwywu
hGunwppppdwénce)ntupy  JGpwédh  «wswygnipjwl»: Nppwl  hwpnwn £
ElGywnpnuwjhu hwugbutph a6p gwuyp, wjbpwl JGé E hwenntint hUuwpwdydnpnie)niup:

Unghwiwywu Jtnhwu (Facebook, Instagram, Twitter U wju) hhwuwh Jheng E
wnwntughw| Udhpwptpnnutph hGn Juw hwunwwnmbGine b hwdwjup duwdnptino
hwdwp: Yhudtp atp uwpwuh hGn hGunwppphp bywputpny (phd, gnpéncLutinie)nLl,
2whwnniutp U wjl), wnGuwUujnetpny nu nbpunnwjhu pndwunwyniejwdp, hpwyhpbp
Upwlg hwdwgnpéwygnipjwu:

Unghwjwywlu JGnhwjh pninp gpwnenuwdUtpnud wdGpugntp hbzptgbn no wpawyh
hnnwdubp,  Jwptp  gndugnwiht wpawdubp,  UGpQujwugnte  wjlwhuh
pnjwunwyncpjnct, npnd Jdwpnhy gwuywuwl Yhudbp no JGyuwpwlnie)nlt pnnub;:
Uhoin  wwuwwufuwute pninp JGUuwpwuncgnculbppht®™  (huh npwywl, pRE
pwgwuwywl:
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5.2 UGJluwnl
Uhw Jh pwuh ninnne)jnil, npny Ywpnn Gp wnweunpnybtp wpwydu hpwywlwgubihu®

e UtYluwpyh Jhgngunndlutip - Uhgngwnnidubpp Yogutlu LUbpgpwiybi
Lwfuwagény htwnwpnpppywé U ngbusywd Jwpnywlg, npnup ywwnpwuwnn Yhubu
funubi| npw JwuhU Ywd uyhpwptintp Jhgngwndwl pupwgenid: QR Ynntp Ygtp
huwpwynp pninp Jwjptpned, wngwug Uynceptpnud wytiwgnptp EGYnpnuwhu
hnntdutip, nnnup Jwpnlwug Ynunnnpntu bwfuwaqgéh ke:

e UldUwlwl Yuwbp - Yhuybp UGluwnpyh wduwpynd El. thnuwnh atp gnigwuyh
Jdwpnywug htwn U nunnnpntp Upwug® wpwygbinL atq: Uwpnhy Jh pwuh wuqud
wdbh wpnyntbwybwn 6L wpéwgwlpnid wuhwwnwywU fjuunpwuphu: Upwdh
hnnudp Ygtp E.Lwdwyhl:

e Iwlpwjhl Yuwuwtp (PR) - SEnwywu (pwindwuhgngubpny tnwpwétp
LUwfuwaéh, npw hpwunwwniejwl nL jwpunpnoejwl JwuhU, Jwulwygbp
hwpgwapntjgubph, nLnwnpyte dwdin hwnnpnwanpnejncubtbp b wjpu:

e bhU$pynLtlLutipubtph Ubkpgpuwyned - Ythdbp wpsdhph wnweunpnutph®
hu$nttuutputph, npwbugh funutl, hpwwwpwynwdutp uwwnwnpbu aGn
wpwyh yGpwpbpjwi: Uw Ypwpapwguh inbnblwgywénie)nlul no
Juwinwhnpnctul punhwuncn wpwydh buwndwdp:

5.3 fwpdwgndutp b hwzytnynLpjncuutp

Ubuhpwdtnn £t pninp pwpdwgnudubpp hpwwwpwytp  bwhuwgsh/wpwyh
wnwegplpwgh Yenwptpjw:

Twdwhwdwph wppwyhg htnn whbnp £ wdblu wdhu Ubpywjwgut] $htwlvwywl U
wnwgnpupwgh  hwpytwnynip nlultp, npnup o Ypwpdpwglbl  wewyhgltph
Juwwhnpntup tp phuh hwunbw:

L'y pwpdwgnudubpp, W hwpdbnygnee ncuubpt wuhpwdtioin £ hpuwwpwyb
[nLuwbiwputph b wnGuwUynuetph htwn JGhYntn:

6. Upwidh hwgnn wjwpun

Up2wdp hwgnnnipjwdp wywpunbinig htnn wytwnp £ uyut] bwuwagsh hpwywuwgdwl
huwntuuhy w2fuwwnwuplbpp:

«ntUndGUhw»-n  hhdpnwd  Juwnwhnipgyntt ne pwilwughynipyntlt G, nwuinp
wluhpwdtn £ Udhpwptpnnutph  hGn  Yyhudbp wduwywl  wnwgpUpwgny nL
$huwluwywl hwpdtinyncejntuutnny:



MGwnp £ wywnhy wwhbp «Gwpdwgnudubp» hwndwép UnUhuy wpwyh wdwpunhg
htwnn (wunignud pupwghly w2fuwwnwupubph YGpwptnjuwy).

wuwpptpuwwl hwdGnynepyncuutpp ng dhuwyu uw BU ywhwywuncd
UEpYuwjhu Uyppwpbpnnutph htwn, wjll hhdp EU untnénLd wwywiqu

Nuyt Juwunl: Rwgnn wjwpup unp uyhqp E: Guwhwlughy b

wpwyubph hwdwp:

7. Ffunwpuwl

7.1 Rpduwuwt mEpdhuutph pwugwnpnLpnLl

Ywdwhwyuwp (Fundraising) — NGuncpuutph UGpgpwydwU gnpépupwg
hwdwjupwjhu wd unghwiwywl dpwagnptph hpwywluwgdwl hwdwn:
npwnn$uwunhuq (Crowdfunding) — Iwupwjht npwdwhwywp.
UdhpwptpnnUtiph (wyt 2pgwlwyhg gnidwp ubpgnwytine gnpéplpwg” oljwju
Juwd o$ wju hwppwyutph dhgngny:

Lyhpwptpnn (Donor) — ULid wd YuwgdwytGpwneyniu, npp $huwliuwlyw
Juwd Ujntpwywl wuhwwneyg wewygnipntl £ winpwdwnpned:

Unpwynpwwnhy Uyhpwpbpnn (Corporate Donor) — puyGpninLu, npp
$huwluwynpnud £ pwptgnpéwywl Ywd unghwwywl bwiuwagdétn:

PR nwqUwywpnLpjnLl (Public Relations Strategy) — Iwuwpwyntpjwl htwn
Juwwh nwgdwywnncejnil, npu ogunwd £ duwynpt b wwhb Juinwhnipncu
hwdwjuph Ywd Lwwwnwyh Lywndwdp:

YuwnLuncpjnLl (Sustainability) — nwJdwhwywph wnpzwdh Gpywpwdwdytun
wpnyntbwybwnnie)ncul ne wgntignie)ncup:

CRM (Customer Relationship Management) — 3wdwfunpnutph U
udhpwptpnnubph htwn Yuwh junwywpdwl hwdwywpg:
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8. Uluhpwdtn nLuncdbwwl UynLptp

1| LEpwoénLRE)NLL

StuwljnLpbp
e \Webinar | Overview of Fundraising, Paul Yeghiayan, Fundraisers Club
e Overview | «nGUpUGUhw» wywnGUhw
e Webinar | Successful Tools For Donor Centric Fundraising, Fundraisers Club
e Marketing Funnel Stages - The Required Steps In Your Marketing Funnels To Maximize
Marketing ROI|
e How to Make Your Annual Giving Program a Pipeline Powerhouse
e Learn how to use Landingi - full platform introduction
How To Create High Converting Landing Pages For Google Ads
Rnnyjuwslutp
[ ]
dnnpuup

Podcast | 3wy Pnjwejwl | Snunhwjpuwpdwl dJwpnwhpwdbpUubpp 3wjwunwuncd b

UthinLnpnid
P t n n nunh

Uwplnpniginiup

2 | Donor Profiling

StkuwlujnLpbp
e Donor profiling | «xnEUnUGUhwy» wywntUhw
e 23:09- 36 minutes Hwdwhwdwph phpwuwiht juwpwl b nnunp wepunuw

How to be a better fundraiser
Creating donor personas

Rnnjuslutp

£ina | Puptpwph LUywpw " $Swlnptjghu npé
Hubspot Blog | Buyer Persona

The Ult ~Lide to Creating E - 202

QpwwlunLpjnLl

Fundraising. Principles and Practice Individual Giving Behavior p. 78

The Nonprofit Marketing Guide, chapter 6-Define Your Community:

Who Do You Want to Reach?

Donor lifecycle map, chapter 7 Determining Priorities among Donors

Content marketing for nonprofits pp. 13-21 Demographic Shifts: The Four Generations of
Your PSls

3 | Story Telling

StkuwlujnLpbp

« »

Copywriting lesson by TCF
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https://www.youtube.com/watch?v=9L-MOOJrPBU
https://www.youtube.com/watch?v=4SrYxfN1tRw
https://youtu.be/0Oh6-kkzXAE?si=8Khx6djyy-IHmLdo
https://www.youtube.com/watch?v=qHdAb2iTD0Y&t=10s
https://www.youtube.com/watch?v=qHdAb2iTD0Y&t=10s
https://www.youtube.com/watch?v=o9v9NB02yFk
https://youtu.be/WRpk6OhSna0?si=8ZPQR_hoeQ_bT8F-
https://www.youtube.com/watch?v=sDX_F4HF3Eo
https://docs.google.com/document/d/1Nrf_bThA7P8mazn5EtmdfSEB15zmE84yUX3UpHLNCTE/edit
https://youtu.be/Kz8YOUEjBy0?si=9eekd4m0lKpRfWa6
https://youtu.be/Kz8YOUEjBy0?si=9eekd4m0lKpRfWa6
https://youtu.be/zxdKFZEvOPQ?si=sSvJb22L7Y1JHIcC
https://youtu.be/zxdKFZEvOPQ?si=sSvJb22L7Y1JHIcC
http://youtube.com/watch?v=MVy6A8kdcdE&t=2s
https://drive.google.com/drive/folders/1BXg4ukCtpxGYRsT8Er1U2Bjz8Cn-GZuv?usp=drive_link
https://www.youtube.com/watch?v=SUvoBzjZv7E
https://youtu.be/OUPkl39lo1w
https://medium.com/@fundraisersclubarmenia/%D5%A2%D5%A1%D6%80%D5%A5%D6%80%D5%A1%D6%80%D5%AB-%D5%B6%D5%AF%D5%A1%D6%80%D5%A1%D5%A3%D5%AB%D6%80%D5%A8-%D6%86%D5%A1%D5%B6%D5%A4%D6%80%D5%A5%D5%B5%D5%A6%D5%AB%D5%B6%D5%A3%D5%AB-%D5%A3%D5%B8%D6%80%D5%AE%D5%AB%D6%84-85e0de9bc14b
https://blog.hubspot.com/marketing/buyer-persona-research
https://www.shopify.com/blog/what-is-buyer-persona
https://drive.google.com/file/d/1vvfTnwY4WHgDMBRepAa1lRQfiBY2xt5E/view?usp=drive_link
https://drive.google.com/file/d/1LX80uDaJ7Rc3E1_Xlbp80O3vMdZciKX_/view?usp=drive_link
https://drive.google.com/file/d/1c7ndjytaIwe0FrfnMeYAiDkSp6Y1LjsU/view?usp=drive_link
https://drive.google.com/file/d/1c7ndjytaIwe0FrfnMeYAiDkSp6Y1LjsU/view?usp=drive_link
https://www.youtube.com/watch?v=TKjP1huj5tw&t=6s
https://drive.google.com/drive/folders/11DOdINVQQT3nVIuAdZE42j5qWvEbsJ3S?usp=drive_link

e Copywriting lesson by ACA/reArmenia
e The magical science of storytelling | David JP_Phillips
e Armenia’s great challenges and the power of storytelling:

nnjuwslutp

mpelling-narratives/

https://charitydigital.org.uk/topics/topics/how-to-put-storytelling-at-the-heart-of-fundraising-10
028

https://www.thelukeion.com/newsfeed/dostoyevsky-and-plato
https://buildingastorybrand.com/episode-65/
https://cxl.com/blog/cialdinis-principles-persuasion/

QpuwlwuncpjnLl
e The Nonprofit Marketin ide: CHAPTER SEVEN Cr Powerful M :What D
You Want to Say?

e The Nonprofit Marketing Guide: : CHAPTER EIGHT Spread Your Message Further by Telling
Great Stories

e Chapter Thirteen Your Swiss Army Knife Reliable Nonprofi t Content That Always Works

e Buidi S B | Clarify Your M So C Will Li

4 | Content Creation

StuwlujnLpbp
Content creation | «nEUpUtuhw» wywntGUhw
Webinar SMM | «nGUnUGUhw» whwnGuhw

Influencer Marketing | «nGUnpUGUhw» wywnbUuhw

Crowdfunding campaign and content introduction by Gevorg Poghosyan
mpaign ign Lilit Khach n

Video content for crowdfunding

Campaign design by Tigran from TCF

https://www.youtube.com/watch?v=CfpsMkRSsVg

https://www.youtube.com/watch?v=e60VhaMtVE4

Rnnjuslutp

The Ultimate Guide to Content Marketing in 2024

Digital Fundraising Strategy: How to Use Content Marketing to Fuel Your Nonprofit
10 Content Marketing Best Practices for Nonprofits

Content Marketing for Nonprofits — The Ultimate Guide

Metrics to track content effectiveness

A/B testing in content marketing

QpwlwluncLpjnLl
e Content marketing for nonprofits
e CHAPTER TEN Deliver Your Message: How and Where
e Are You Going to Say It?
e Content Marketing Fundamentals Course with Ashley Segura
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https://drive.google.com/drive/folders/1FpbzzM5i6476Bm1V6JRWAYU90ewvVLIo?usp=sharing
https://youtu.be/Nj-hdQMa3uA
https://www.civilnet.am/en/news/743939/armenias-great-challenges-and-the-power-of-storytelling/
https://donorbox.org/nonprofit-blog/fundraising-story
https://blog.donately.com/the-power-of-storytelling-in-fundraising-inspiring-donors-through-compelling-narratives/
https://blog.donately.com/the-power-of-storytelling-in-fundraising-inspiring-donors-through-compelling-narratives/
https://charitydigital.org.uk/topics/topics/how-to-put-storytelling-at-the-heart-of-fundraising-10028
https://charitydigital.org.uk/topics/topics/how-to-put-storytelling-at-the-heart-of-fundraising-10028
https://www.thelukeion.com/newsfeed/dostoyevsky-and-plato
https://buildingastorybrand.com/episode-65/
https://cxl.com/blog/cialdinis-principles-persuasion/
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://drive.google.com/drive/folders/1Ti9Mmg2vEaYbTz3yDfHImwuchjfUh7xT?usp=drive_link
https://drive.google.com/file/d/1hWvtIGrgfI5-izNvnM8EAbPMUch0xW_W/view?usp=drive_link
https://www.youtube.com/watch?v=CQ83VVwkNWk&t=1s
https://www.youtube.com/watch?v=TUHE699Tamk&t=1s
https://www.youtube.com/watch?v=TW-4f_u9NO0&t=1s
https://drive.google.com/drive/folders/1hVIb1zTlal3Bvn6zy5XGBdnvWNHGvDY8?usp=drive_link
https://drive.google.com/drive/folders/1XHnSuPnaTAS-azEnxTh428P8sOA6yWtD?usp=drive_link
https://drive.google.com/drive/folders/1pqzQ2WjuPmcUiVB-uimDw9AEdIJi_2jK?usp=drive_link
https://drive.google.com/drive/folders/1zpRcRhx95PmGAnE_WzvOZzfZ2JGKxjnM?usp=drive_link
https://www.youtube.com/watch?v=CfpsMkRSsVg
https://www.youtube.com/watch?v=e6oVhgMtVE4
https://blog.hubspot.com/marketing/content-marketing
https://themuseumcreative.com/blog/digital-fundraising-strategy
https://www.nptechforgood.com/101-best-practices/10-digital-content-marketing-best-practices-for-nonprofits/
https://donorbox.org/nonprofit-blog/content-marketing-for-nonprofits
https://www.semrush.com/blog/content-marketing-metrics/
https://blog.hubspot.com/marketing/how-to-do-a-b-testing
https://drive.google.com/drive/folders/1Ti9Mmg2vEaYbTz3yDfHImwuchjfUh7xT?usp=drive_link
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://www.semrush.com/academy/courses/content-marketing-fundamentals-course-with-ashley-segura/

6 | Lead Generation

StuwlujnLpbp
o L neration | «n »
e Must watch workshop by TCF on lead gen
e Lead generation, workshop in Armenian by Artak Grigoryan
e Grow Your Fanbase! Nonprofit Lead Generation Tips & Examples
e hitps://www.youtube.com/watch?v=WFux7N7StEw
nnjuslutp
e The Ultimate Guide to Nonprofit Marketing in 2024
e https://blog.hubspot.com/marketing/how-to-run-a-lean-mean-nonprofit-marketing-machine
e https://blog.hubspot.com/marketing/beginner-inbound-lead-generation-quide-ht
o | neration: Meaning. Exampl nd How t t Start
e https://www.coursera.org/articles/lead-generation
e 1-24 Tip of the article:
e https://blog.thecrowdfundingformula.com/how-to-start-a-kickstarter-or-indiegogo-campaign/
e hitps://www.leadfeeder.com/quides/lead-generation/
e example of product lead generation page:
e https://prelaunch.com/projects/battleship-legends-classic-fu-battleship-legends-classic-fun-m
odern-play
QpwywluncpynLl

Fundraising for social change: pp 119-126 and 151-157

The | it M inq Guide. dl 111213 ( ing f 129)
Fundraising. Principles and Practice pp 321-358

7 | Channels & Infrastructure Setup

StkuwlujnLpbp

Digital marketing:
https://drive.google.com/drive/folders/1AhBUZz04SxIbA1m5u200ay8xt150KCJL ?usp=drive
link

Social media marketing by TCF:
https://drive.google.com/drive/folders/1vti3NDLVSCCQ98XaBEg-UXCq9suJHMPf?usp=drive
_link

Social media marketing:

https://drive. le.com/drive/folders/1xMCKRxH XaTqd6HRiwMB9eSAuz7Yc?usp=dri
ve link

Influence marketing by TCF:
https://drive.google.com/drive/folders/1iSklaW-oLfANNntGRRBAXZKzcFzamiTVi?usp=drive_li
nk

Influencer marketing:
https://drive.google.com/drive/folders/1aJEUy0dOzCBM408RVO_4125kz97VMo9?usp=drive
_link
Digital PR:
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https://www.youtube.com/watch?v=by9rPygyMCk
https://drive.google.com/drive/folders/1fisZ3gDfvISS8YDyLrRNHbCSSb38JCc2?usp=drive_link
https://drive.google.com/drive/folders/1lPbVstcI9cQo9OYcmQ9LNdL3QYi68Zyo?usp=drive_link
https://www.youtube.com/watch?v=WFux7N7StEw
https://www.youtube.com/watch?v=WFux7N7StEw
https://blog.hubspot.com/marketing/how-to-run-a-lean-mean-nonprofit-marketing-machine
https://blog.hubspot.com/marketing/how-to-run-a-lean-mean-nonprofit-marketing-machine
https://blog.hubspot.com/marketing/beginner-inbound-lead-generation-guide-ht
https://www.coursera.org/articles/lead-generation
https://www.coursera.org/articles/lead-generation
https://blog.thecrowdfundingformula.com/how-to-start-a-kickstarter-or-indiegogo-campaign/
https://blog.thecrowdfundingformula.com/how-to-start-a-kickstarter-or-indiegogo-campaign/
https://www.leadfeeder.com/guides/lead-generation/
https://prelaunch.com/projects/battleship-legends-classic-fu-battleship-legends-classic-fun-modern-play
https://prelaunch.com/projects/battleship-legends-classic-fu-battleship-legends-classic-fun-modern-play
https://prelaunch.com/projects/battleship-legends-classic-fu-battleship-legends-classic-fun-modern-play
https://drive.google.com/drive/u/5/folders/1Brdpgt65qQNxWM2Hd5meRlqs19rBRI-Q
https://drive.google.com/file/d/1ECgrJ26z0nJI29eWielzJ5QL1NbSBkOI/view
https://drive.google.com/file/d/1vvfTnwY4WHgDMBRepAa1lRQfiBY2xt5E/view
https://drive.google.com/drive/folders/1AhBUZz04SxIbA1m5u2o0ay8xt150KCJL?usp=drive_link
https://drive.google.com/drive/folders/1AhBUZz04SxIbA1m5u2o0ay8xt150KCJL?usp=drive_link
https://drive.google.com/drive/folders/1vti3NDLvSCCQ98XaBEg-UXCq9suJHMPf?usp=drive_link
https://drive.google.com/drive/folders/1vti3NDLvSCCQ98XaBEg-UXCq9suJHMPf?usp=drive_link
https://drive.google.com/drive/folders/1xMCKRxHS_dCXaTqd6HRiwMB9eSAuz7Yc?usp=drive_link
https://drive.google.com/drive/folders/1xMCKRxHS_dCXaTqd6HRiwMB9eSAuz7Yc?usp=drive_link
https://drive.google.com/drive/folders/1i5klaW-oLf4NntGRRBdXZKzcFzqmiTVi?usp=drive_link
https://drive.google.com/drive/folders/1i5klaW-oLf4NntGRRBdXZKzcFzqmiTVi?usp=drive_link
https://drive.google.com/drive/folders/1aJEUy0dOzCBM408RfVO_4l25kz9ZVMo9?usp=drive_link
https://drive.google.com/drive/folders/1aJEUy0dOzCBM408RfVO_4l25kz9ZVMo9?usp=drive_link
https://drive.google.com/drive/folders/15mzRrPNRl5RnGhdNgTtChMZZaGlblgu6?usp=drive_link
https://drive.google.com/drive/folders/15mzRrPNRl5RnGhdNgTtChMZZaGlblgu6?usp=drive_link

Rnnjusltp
e What is digital fundraising:

° Nonproflt Digital Fundralsmg Campaigns: 7 Best Strategies:

https://gettingattention.org/digital-fundraising-campaigns/
o 4 dlgltal fundraising channels and tlps to |mprove appeals

° Top 5 Marketlng Channels to Promote Your V|rtual Fundralsmg Event
https://www.communityboost.org/digital-marketing-blog/top-5-marketing-channels-to-promot
e-your-virtual-fundraising-event/

What is peer-to-peer fundraising: https://bloomerang. | r-to-peer-fundraisin
Peer-to-peer fundraising guide: https://www.bonterratech.com/blog/peer-to-peer-fundraising

QpuwlwluncLpjnLlu
e CHAPTER TEN Deliver Your Message: How and Where Are You Going to Say It?

https://drive.google.com/drive/folders/12CRABCyOVmMQ8AwbbWG4DrkbbQMcaNKHA?usp=
drive_link

8 | Metrics

StuwluynLpbp
e Webinar Success Metrics | «RGUnUGUhW» wywnGUhw

e Introduction to Fundraising Metrics

https://youtu.be/MZg-LkvmipQ
e Lesson 1: 3 key metrics to grow your fundraising revenue https://youtu.be/5xF50Eh-b50

Rnnjusltp
e 15 Key Digital Fundraising Metrics:
https://fundrazr.com/bl 15-key-digital-fundraising-metri

e Kickstarter Success Prediction: How to Do It Right:

https://blog.thecrowdfundingformula.com/kickstarter-success-prediction/
e 8 Essential Crowdfunding KPIs for Measuring Success:

l m . 12024/03/30 funding-kpi
e The Role of Analytics in Predicting Crowdfunding Success:
https://www.launchboom.com/blog/the-role-of-analytics-in-predicting-crowdfunding-success/

QpwjwunLpjnLlu
e Fundraising analytics:
https://drive. le.com/drive/folders/1MtwOR TSwqTPNDGEKDMW5S5awQ5?usp=dr
ive link

9 | Launch & Dissemination

StuwluynLpbp

e Campaign Launch and Dissemination | «nEUndtuhw» whwn&dhw
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https://www.techsoup.ca/content/digital-fundraising-101-what-digital-fundraising
https://gettingattention.org/digital-fundraising-campaigns/
https://www.bonterratech.com/blog/digital-fundraising-channels-and-tips
https://www.communityboost.org/digital-marketing-blog/top-5-marketing-channels-to-promote-your-virtual-fundraising-event/
https://www.communityboost.org/digital-marketing-blog/top-5-marketing-channels-to-promote-your-virtual-fundraising-event/
https://bloomerang.co/blog/peer-to-peer-fundraising/
https://www.bonterratech.com/blog/peer-to-peer-fundraising
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://drive.google.com/drive/folders/1Ti9Mmg2vEaYbTz3yDfHImwuchjfUh7xT?usp=drive_link
https://drive.google.com/drive/folders/1Ti9Mmg2vEaYbTz3yDfHImwuchjfUh7xT?usp=drive_link
https://www.youtube.com/watch?v=tdprU-1SqW0
https://youtu.be/MZq-LkvmtpQ
https://youtu.be/5xF5oEh-b50
https://fundrazr.com/blog/posts/15-key-digital-fundraising-metrics
https://blog.thecrowdfundingformula.com/kickstarter-success-prediction/
https://fundraisingcoach.com/2024/03/30/crowdfunding-kpis/
https://www.launchboom.com/blog/the-role-of-analytics-in-predicting-crowdfunding-success/
https://drive.google.com/drive/folders/1MtwORqsscJy3STSwqTPND6KfDMW5awQ5?usp=drive_link
https://drive.google.com/drive/folders/1MtwORqsscJy3STSwqTPND6KfDMW5awQ5?usp=drive_link
https://www.youtube.com/watch?v=6csI_4MrQbk

e Campaign launch:
https://drive.google.com/drive/folders/TmKH_mptGx81vduBzI5f7L CsWrjyH5znF?usp=drive_|
ink

e Campaign management 1st part:
https://drive.google.com/drive/folders/19airXX-J0eLzig1h4or82yVMBTNNJu5z?usp=drive lin
k

° ;0 Kickstarter Tips from Crowdfunding Experts: https://youtu.be/QwEjsQOQyhQ

Rnnjusltp

e How to Start a Fundraiser & Run a Successful Online Fundraising Campaign:
https://donorbox.org/nonprofit-blog/online-fundraising-campaign

e Swpwét, pb stnwpwdék], wyu £ fulin... hhwpyt nwpwdék:
https://www.subscribepage.com/rearmeniatips

e 8 Fundraising Tips For a Successful Fundraiser:
https://www.gofundme.com/c/fundraising-ti

e Fundraising Tips From 7 Top GoFundMe Organizers

https://medium.com/gofundme-stories/campaign-tips-from-7-top-gofundme-organizers-870d
€6682c44

QpwjwlunLpjnLlu
e CHAPTER TEN Deliver Your Message: How and Where Are You Going to Say It?
https://drive. le.com/drive/folders/12CRAB VmQ8AWbbWG4Drk McgNKHA?usp=
drive_link
e Part Five The Right Provisions for the Journey: What You Need to Know about the Channels
You Choose:

11 | Donor Relations

StuwluynLpbp
e Problem and Risk Management | «pGUnUGUhw» wywnGUhw
e Podcast:

https://www.philanthropisms.com/1862997/11623045-philanthropy-gratitude-recognition

Building Better Donor Relationships: https://www.youtube.com/watch?v=L5NKhIGcYCQ

How to Master the Art of Donor Relations in Your Nonprofit:
https://www.youtube.com/watch?v=TfI35zV89BU

Rnnyjusltp
e A guide to donor retention:
https://bloomerang.co/blog/donor-retention/
e Donor Stewardship: How to Retain Support Effectively:
https://doublethedonation.com/donor-stewardship/
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https://drive.google.com/drive/folders/1mKH_mptGx81vduBzl5f7LCsWrjyH5znF?usp=drive_link
https://drive.google.com/drive/folders/1mKH_mptGx81vduBzl5f7LCsWrjyH5znF?usp=drive_link
https://drive.google.com/drive/folders/19airXX-J0eLziq1h4or82yVMBTNNJu5z?usp=drive_link
https://drive.google.com/drive/folders/19airXX-J0eLziq1h4or82yVMBTNNJu5z?usp=drive_link
https://youtu.be/QwEjsQOQyhQ
https://donorbox.org/nonprofit-blog/online-fundraising-campaign
https://www.subscribepage.com/rearmeniatips
https://www.gofundme.com/c/fundraising-tips
https://medium.com/gofundme-stories/campaign-tips-from-7-top-gofundme-organizers-870de6682c44
https://medium.com/gofundme-stories/campaign-tips-from-7-top-gofundme-organizers-870de6682c44
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://drive.google.com/drive/folders/12CRABCyOVmQ8AwbbWG4DrkbbQMcgNKHA?usp=drive_link
https://drive.google.com/drive/folders/1Ti9Mmg2vEaYbTz3yDfHImwuchjfUh7xT?usp=drive_link
https://drive.google.com/drive/folders/1Ti9Mmg2vEaYbTz3yDfHImwuchjfUh7xT?usp=drive_link
https://www.youtube.com/watch?v=rD8N6ovGWUg
https://www.philanthropisms.com/1862997/11623045-philanthropy-gratitude-recognition
https://drive.google.com/drive/folders/1FwMKUfo7PgNpIuQ6cRJ-InZ-VE4UDhFS?usp=drive_link
https://drive.google.com/drive/folders/1FwMKUfo7PgNpIuQ6cRJ-InZ-VE4UDhFS?usp=drive_link
https://www.youtube.com/watch?v=L5NKhlGcYCQ
https://www.youtube.com/watch?v=TfI35zV89BU
https://bloomerang.co/blog/donor-retention/
https://doublethedonation.com/donor-stewardship/

QpuwlwlunLpjnLlu

e Sargeant, A, & George, J. (2021) Chapter 7 on 'Donor Recruitment' and Chapter 9 on 'Donor
Development'. In Fundraising Management: Analysis, Planning and Practice. 3rd edition.
London: Routledge.

e Sargeant, A. and Jay, E. (2014) Fundraising Management: Analysis, planning and practice,
Routledge, Chapter 8

e MacQuillin, I. & Sargeant, A. (2016). Relationship Fundraising: where do we go from here?,
Plymouth: Centre for Sustainable Philanthropy, Plymouth University

e Burnett, K. (2002) Relationship fundraising, A Donor-based Approach to the Business of
Raising Money, Jossey-Bass

e Bekkers, R. and Wiepking, P. (2016) Eight Mechanisms that Drive Charitable Giving, in M.
Moody & B. Breeze (eds.) The Philanthropy Reader, London: Routledge

12 | Problem Management

StuwluynLpbp
e Risk Management Basics: https:/www.youtube.com/watch?v=kXkVV7PFWgE
e RISK MANAGEMENT 101: An Introduction to Project Risk Management:

https://www.youtube.com/watch?v=Nwl|7PquhU5U

Rnnyjusltip

e https://atlassian.com/itsm/problem-management#before-the-incident
e The Ultimate Guide to Nonprofit Risk Management:

https://donorbox.org/nonprofit-blog/nonprofit-risk-management
e Risk and Reward: Positioning Your Nonprofit for Sustained Impact:
https://nonprofitquarterly.org/risk-and-reward-positioning-your-nonprofit-for-sustained-impact/
e A Call for Nonprofit Risk Management by Stanford review:
https://ssir.org/articl nt Il_for_nonprofit_risk_man ment

QpuwlwlunLpjnLlu
¢ READY FOR CHANGE Risk Imperatives:

https://www.dropbox.com/scl/fi/ct9ecq9k653679vdykg57/Ready-for-Change-Risk-Imperative
s-for-2024.pdf

13 | Final Push

StkuwlujnLpbp

e Final Push | «nGUnUGEUhw» whwnGdhw
o Z Millions: | o A Kich In 2025
e TCF/reArmenia course on Digital Fundraising: Campaign management

Rnnyjusltp

e Digital Fundraising: 10+ Revolutionary Campaign ldeas
e 7 steps to master crowdfunding for nonprofits
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https://www.youtube.com/watch?v=kXkVV7PFWgE
https://www.youtube.com/watch?v=Nwl7PquhU5U
https://atlassian.com/itsm/problem-management
https://donorbox.org/nonprofit-blog/nonprofit-risk-management
https://nonprofitquarterly.org/risk-and-reward-positioning-your-nonprofit-for-sustained-impact/
https://ssir.org/articles/entry/a_call_for_nonprofit_risk_management
https://www.dropbox.com/scl/fi/ct9ecg9k653679vdykg57/Ready-for-Change-Risk-Imperatives-for-2024.pdf
https://www.dropbox.com/scl/fi/ct9ecg9k653679vdykg57/Ready-for-Change-Risk-Imperatives-for-2024.pdf
https://www.youtube.com/watch?v=C-qdrRHiQXk
https://www.youtube.com/watch?v=E3QRiwv6ZC4
https://drive.google.com/drive/folders/19airXX-J0eLziq1h4or82yVMBTNNJu5z?usp=drive_link
https://www.bwf.com/digital-fundraising/
https://givebutter.com/blog/crowdfunding-for-nonprofits

QpwjwunLpjnLlu
e Fundraising principl nd practi Diqgital Fundraisin 1
e Nathan R Rewar rowdfunding for cr r 113-17

14 | Community Building

StuwlujnLptp
° i ildi « »
Katherine Fulton: You are the future of philanthropy

Connect and lead. how we create community
How To Build An Online Community (Complete Guide w/ Tom Ross

reating A C ity And Finding F

Rnnjusltp
How To Build Community And Why It Matters So Much
Donor Stewardship

How To Create a Community Building Strategy?
mmunity Man ment; What It Is and How To Cr Profitabl I

Reference: https://www.shopify.com/blog/community-management
The Ultimate Guide to Community Management

SpwjwunLpjnLl
e Fundraising principles and practice, 13, Donor Retention and Engagement

e Crowdfunding for social good. LEVERAGING YOUR NETWORK, P47
15 | Reporting

StkuwlujnLpbp

° i i « »

QpwlwlunLpynLl
e Fundraising for socical change, 3 Be Clear About What the Money Will Do 19

e Fundraising principles and practice, 22 Managing Public Trust and Confidence 670
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https://drive.google.com/drive/folders/1_8fJ_WicyQWo8xJX8p7rmwS9mlB7gNOX?usp=drive_link
https://drive.google.com/drive/folders/1iTtkMKA-akrVxIN_rx1tU4vY1JSxbgU0?usp=drive_link
https://www.youtube.com/watch?v=6Mb0aCgvgr0
https://www.youtube.com/watch?v=_mLeSPk3ddE
https://www.youtube.com/watch?v=P6D1clAMFyw
https://www.youtube.com/watch?v=NfoocYAuZN0
https://www.youtube.com/watch?v=j4Wxhm46RbU
https://www.forbes.com/sites/tracybrower/2020/10/25/how-to-build-community-and-why-it-matters-so-much/
https://www.truesense.com/donor-stewardship?ads_adid=164402170536&ads_cmpid=968459888&ads_creative=703908875949&ads_matchtype=b&ads_network=g&ads_targetid=kwd-303800951977&ttv=2&utm_campaign=AdwordsPaidSearch&utm_content=703908875949&utm_medium=ppc&utm_source=adwords&utm_term=donor%20stewardship&utm_device=c&gad_source=1&gclid=CjwKCAiAn9a9BhBtEiwAbKg6fu0Wp71s740ZULxhJRIL1_PXN27UiO9AHj44X4O1D4wUliF3J48D8RoCRM4QAvD_BwE
https://www.meltingspot.io/the-guide-to-community-building/how-to-create-a-community-building-strategy
https://www.brandwatch.com/blog/community-management-expert-advice/
https://drive.google.com/drive/folders/1_8fJ_WicyQWo8xJX8p7rmwS9mlB7gNOX?usp=drive_link
https://drive.google.com/drive/folders/1PwbgJfTRlHgU5RRUkVRyblbonkrtg1Xt?usp=drive_link
https://www.youtube.com/watch?v=OTlxIQzVuCI&t=1s
https://drive.google.com/drive/folders/1m-1lyA2SB9YxVGOC1p6x2-bQx0orJp8P?usp=drive_link
https://drive.google.com/drive/folders/1_8fJ_WicyQWo8xJX8p7rmwS9mlB7gNOX?usp=drive_link

9. Udthnthnud

Rwgnn npwdwhwywph wpwdh hpwywluwgdwl hwdwn wuhpwdtwn £

Sh2win wjwlwynpti U uquwytpwt nphwdwhwywph gnpéplpwgn,
Upnynctbwytun pw2iut nGpbplu ne ywpunwywunwejnlultnp,
Ruwunwint Yuwtn vnwpptp tnbuwyh byhpwptpnnutnh htu,
Ogunwagnnét| dwdwlwlwyhg hwppwyutph huwpwynpnienculbpp,
Uwwhnyb| wpwyh pwithwughyncejncul ne hwdGndnnuywuncgniup:

Nntgniygh yhpwnnudp pnyp Yuw ng Jhwjl hwulbp npwdwhwdwph bywwnwyubph,
wjib  uwntnét, hhdp hGunwqw ULwfuwédtnUnipjnibubph hwdwp®  bwwuwnbiny
Pwnwpwghwywu hwuwpwynipjwl qungquwgdwlp b hwdwjupwjhl
uGpgpwyywénipjwl punwjudwun:

Rwdwjupwwtunwpwlltph hwgnn npwdwhwywph wpawyubpp Ywpnn GU nunUwg
inbnwywu qupqwgdwl Unp Jnnb® fupwutiny hwdwjuputiph hupbwywpnipjniup W
yuwynl qupgwgnidp:
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