1. What kinds of digital solutions are being deployed?
· Verification – double-checking the sources of information, seeking primary evidence from eye witnesses or double checking facts and figures and serves as an overall way of quality control for a new outlet content before publication
· Fact-checking – happens after publication. This form of “ex post” fact checking seeks to make public figures and the media accountable for the truthfulness of their statements
· Debunking – this means publishing the evidence that proves and demonstrated falsehoods and often by explaining for the press involved in reaching this conclusion. 
· Electoral-related media monitoring – establishing and managing a well-organized program for surveying the news and the electoral related content disseminated on social media
 
2. What are the benefits and risks of digital tools to counter disinformation in an electoral setting?
 
· Flagging – online platforms usually allow mechanisms for users and internal processes to flag unlawful, offensive or violent content
· Labeling – allows users to identify paid advertisement particularly important when it is related to political propaganda
· Black listing – can imply even removing a particular user from a social media platform. Very contended as it can collide with the freedom of expression and the right to information.
3. What are the recommendations for effectively deploying digital tools into existing information/election landscapes?
 
· Regulations of online contents during electoral period. 
· Censorship – any attempt to regulate online content should balance the rights to freedom of expression and access to information with the protection of other civil and political rights such as the right to political participation, privacy and freedom from discrimination.
· Self-regulation – a mechanism of voluntarily compliance as sector or industry level where legislation does not necessarily play role in entering the standards
4. How do we understand and measure impact of digital interventions and responses?
· Set the expected outcomes
· Develop a code of practice 
· Review and make public “the way industry has or has not met the standard”
· Ensuring transparency of political advertising
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